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Me enayyeApaTikn oTadiodpopia avw Twv 25 €Twv, o Oduco£ag XplioToPpOpou &ival €va
101aiTEpa  €PMEIpO OTEAEXOG, ME BnTeia Ot aAvwTEPEG OIOIKNTIKEC BE0EIC ONUAVTIKWOV
EAANVIKOV KAl MOAUEBVIKWV EMIXEIPHOEWY, OTOUC KAGOOUC TWV TUXEPWV NAIYVIWV, TWV
TPpaAneik®V, XPNHATOOIKOVOUIK®V KAl CUNBOUAEUTIKWV UMNPECIMOV.

Ano 1o 2014, anoTeA&i YEAOC TNC NYETIKAG opadag Tou OMAM, Tou pyeyaAUTEpou opiAou
TUXEPWV Nalyviov ornv EAAGda kai evog anod Touc NAEov KATAEIWPEVOUG TOU KAGOOU Tou
dIEBVWC, £EXOVTAC EVEPYO POAO OTN dIAPOPPWON TNG OTPATNYIKAC KAl TN diaxeipion Kpioiwy
EMNIXEIPNOIAK®V dpaACTNPIOTATWYV.

EnayyeApaTikn epneipia

OMNAIn A.E. | 2019 - onuepa
AvanAnpwtng AieubUvwyv ZUHBOUAOG

Qc AvanAnpwTng AleuBUvwv ZUUBoUAOC, anoTeAel HEAOC TNG avwTEPNC OI0IKNTIKNG opadag
Tou OMAT ka1 diateAei Mpoedpog TN EmiTponnc KavovioTIKAG SUPNHOp@Waong TNG ETalpeiac.
>T0 nAdioio Twv appodIoTHTWY Tou, €ival unelBuUVoC Yia TouG Topeic ETaipikwv YNoBEoswy,
PuBuioTikwv kal KavovioTikwv YnoBfoswv, ETaipikiAc kai Eunopikng Enikoivwviag,
Anuoginv Ixeoswv, Xopnyiwv kal Etaipikng Koivwvikng EuBuvng. Avageperal ansubeiag
oTov EkTeAeaTikd Mpoedpo kal Tov AleuBUvovTta ZUPBouAo Tou OMATm.

SuppeToxn o€ AioiknTikd SuuBouiia Buyatpikwv Tou OfAf

QG pEAOC TNG avwTepng dloiknong Tou OMAM, cupueTEXel oe AloiKNTIKG SupBoUAla
BuyaTpikwVv TOU OWiAOuU, Ta onoia €Xouv TN OUVOAIKN €ubuvn yia Tn Xapa&én TNng
oTPATNYIKNG, TNV avanTu&lakn MOAITIKA KAl Tn ouvoAIkn €niBAewn Tng d10iknong Twv &V
AOYW ETAIPEIOV. SUYKEKPINEVA, KATEXEI TIC €ENC BEOEIC:

e Mn EkTeAeoTIKOG MNMpPoedpog A.Z. Tora Wallet A.E.: H Tora Wallet sival Idpupa
HAekTpovikoU Xprnuatog, adesiodoTnuévo and Tnv Tpanela Tng EAANGdocg. Mapéxel
UNNPECIEC NAEKTPOVIKWV NMANPWHWV KAl AAAEC UNNPECIEG NAEKTPOVIKOU XPrHaAToc, yia
kaTavaAwTeg (B2C) kal enixeipnoslg (B2B). H etaipeia d1aB€Tel To peyaAUTepOo JiKTUO
€EUNNPETNONG KAl NApOXNG OXETIKWY UMNNPECIWV, UE NEPICCOTEPA ano 3.000 onueia og
OAn Tnv EAAGDa.

e Mn EkTeAeoTIKOG MPOedpog A.2. Tora Direct A.E.: H Tora Direct dpaoTnpionoisital
oTNV Napoxn UMnNpPecinv PHeooAABNONG yia TNV NANPWHN Aoyapiacuwy, otn diavopn
NPONANPWHEVWV KAPTWV Kal unoBepdTwv nAekTpovikoU xpriuatog (Paysafe) kal otnv
napoxn UNnPeci®vV Aulou Xpovou opiAiac.

e Mn EkTeAe0TIKO MEAOG A.Z. EAAnVIKA Aayxeia A.E.: H EAANvIka Aaxeia A.E. d1aB€Tel
TO AnOKAE£IOTIKO Jikaiwha napaywyng, AsiToupyiag, KukAogopiag, npowbnong kal
diaxeipiong oAwv Twv KpaTikwv Aaxeiov (Aaikd, EBvIKO, MpwTOXPOVIATIKO Kal
>Tiydiaio KpaTikd Aaxeio).

e AvTINpOedpog A.Z. Innodpopieg A.E.: H Innodpouiec A.E. dpacTnpionolsiTal oTn
dlopyavwaon kal die€aywyn apoifaiou INMNodpopiakoU GTOIXAMATOC Yia EAANVIKEG Kdal
Olebveic INnodpopieg, KABWG kar oTnv opydvwon kal OleEaywyn Twv eAANVIK®OV
INNOJPOUIWV.

OnNnAnn A.E. | 2014 - 2019
Chief Corporate & Regulatory Affairs and Communications Officer

MéAloc Tng avwTepng OloikNTIKAG opadac Tou OMMAIM kal avagepdTav ansubeiag oTov
EkTeAeoTikO Mpoedpo kai Tov AleuBuvovta ZUPBOUAO TNG €Talpeiac. XTo MAdicio TwV
apuodIoTATWY Tou, ATav unelBUVOC YIa TOUC TOMEIC ETalpik®wV YNoBEoewy, PUBUICTIKWV Kal
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KavovioTikwv YnoBeoswv, ETaipikng kai Epnopikng Enikoivwviag, Anuooiwv SXECEwV,
Xopnylwv kai ETaipikic Koivwvikng Eubuvng.

Tpanela Tng EAAGSoG | 2009 - 2014
EvTeTaApEVOG ZUHBOUAOG

Ano Tn 6€on auTn ava@epoTtav anesubeiac oto AloiknTr TNG Tpanelag Tng EAAGdoOC. >To
nAaicio Twv appodioTATwy Tou, dieTéANeoe Mpdedpog TnG EmTponng NapakoAolBnong Tou
MoU pe Toug digbveic BeopikoUC eTaipouc TNC Xwpac. EninAgov, wg HEPoC Tou pOAoU Tou,
ATav unelBuvog yia TIG dpaaTnpIoTNTEG Enikoivwviag, Anpociov SXECEWV KAl SXETEWV HE
Ta MME.

Tpanefa Kunpou | 2006 - 2008
Fevikog AieubuvTiG Enikoivwviag OpiAou

MéEAoG TNG avwTepnG dloiknong Tou Opilou Tng Tpanelac Kunpou, He apuodIOTATEC YiIA TIG
ayopec EANGdac kal Kunpou, ka®wg kai yia Ti¢ dieBveic BuyaTpikeg Tou OpiAou. 1o nAaiolo
TwV aphodioTATWV Tou, ATav unclBbuvocg yia TIGC dpaaTnplOTNTEG Tou OWIAOU OTOUC TOUEIG
Etaipikwv YnoBéoswv, ETaipiknc Enikoivwviag, AlapnAuiong, AnuUociov ZXE0ewv  Kal
SX€0ewV UE Ta MME. EninA£ov, nyABNKE TOU CUVTOVIGHOU NPWTOROUAIOV NWANCEWY NECW
dlaTUNUATIK®WV cuvepyelwy (cross-selling).

Eunopikn Tpaneda | 2004 - 2006
Fevikog AieubuvTig Marketing & Enikoivwviag

MéAoc Tng avwTepng dloiknong TnG Tpanelag. 3To nAaioclo Twv AphodIoTATWY Tou, ATav
unelBuvog yia TIG dpaoTnpidTnTeG Tou OpiAdou oToug Topeic Marketing, Alagpriuiongc,
ETaipikwv YnoBéoewv, ETaipikng Enikoivwviag, Anpooiwv ZXE0EwV KAl ZXEOEwV HE Ta MME.

Ernst & Young NoTtioavaTtoAikfng Eup®nng | 2002 - 2004
Fevikog AicubuvTtig NwARcemV kal Enikoiveviag

MéAog TNG avwTepnG dioiknong, Me suBuvn Toug Toueic MwAnoswyv, Marketing, ETaipikng
Enikoivwviag, Anyociwv ZxEoewVv KAl ZXECEWV e Ta MME. ZTo nAaicio Twv apuodioTATWV
TOU, €iXe TNV €uBUVN Kal TNV €niBAsWn Twv dpaACTNPIOTATWY O AUTOUC TOUG TOMEIC yia 11
XWPES TNG nepioxnc TnS NoTioavatoAiknc Eupwnng (EANGDa, Kinpog, AABavia, ZepBia,
BouAyapia, Toupkia, MoAdaBia, Zkoénia k.d.). Kata Ttn Onteia Tou, kaBiepwBnke n
AeiToupyia Key Account Management yia Tnv nepioxn tTng NA Eupwnng, HEow TNnG onoiag
npaypartonololvTav NWARCEIG 0 HEYAAOUG NEAATEG.

Arthur Andersen | 1998 - 2002
Fevikog AieubuvTig NwARoemwv kail Enikoiveviag

MéAloc TNG avwTepng dloiknong TN eraipeiac yia Tnv EAAGda, pe guBUvn TOUG TOWEIC
NwAnoswv, Marketing, ETaipiknc Enikoivwviag, Anuociov SXE0ewV Kal SXECewV e Ta MME.
EninAéov, nynonke Tou Key Account Management, pe otdoxo Tnv NnpowOnon TwV NWARTEWV
Kal Tn JIaxXEipion OXEOEWY HE HEYAAOUG NEAATEC TNG ETAIPEIAC.

ZnoudEg

NMavemoTnuio Ulster (B. IpAavdia) | 1996 — 1997: Master oTIG AnNPOOIEG SXEOEIC &
Enikoivwvia

MavenmioTipio AuTIKAG ATTIKAG | 1989 - 1993: MTuxio and To Tunua KoIVwVIKAG
Epyaaciag
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